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Creative Australia acknowledges the many Traditional Custodians of 
Country throughout Australia and honours their Elders past and present.   
 
We respect their deep and enduring connection to their lands, waterways 
and surrounding clan groups since time immemorial. We cherish the 
richness of First Nations peoples’ artistic and cultural expressions.   
 
We are privileged to gather on this Country and to share knowledge, 
culture and art, now and with future generations
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Agency overview 
About Creative Australia 
Our purpose 

Our role 

Our vision 

Our strategic objectives 
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Our legislation 

Our functions 
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What we do 

How we do it 

Our legislation 

Our functions 
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Our organisational structure 

Office of the CEO 

Figure 1: Creative Australia organisational structure 
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Music Australia3 

Creative Workplaces4  

First Nations Arts5 

Agency overview
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Arts Investment 

Development and Partnerships 

Corporate Resources 

People and Culture 

Agency overview
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Our location 

Ecologically sustainable development 
Emissions Reporting/Climate-related Metrics 

Agency overview
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Table 1: Creative Australia’s Greenhouse gas emissions, location-based 
method 

Agency overview
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Table 2: Creative Australia’s electricity emissions, market-based method 

Agency overview
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2024–25 performance  
at a glance 

Established 
First Nations 
Arts and  
Board 

$32.1 million New 
investment 
framework 

New 
partnerships 

The Creative 
Futures Fund 

New 
investment 
models

Strategic objective 1: First Nations creativity is 
central to Australian arts and culture, supported 
by self-determined decision-making 
 

Strategic objective 2: A dynamic creative sector 
tells the many stories of contemporary Australia 
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$17 million  
in private 
investment 

Creative 
Workplaces 
website 

Significant 
research 

 

40 Ten research 
reports 

GenAI guiding 
principles 

Strategic objective 3: Our creative workforces 
have sustainable careers and control of their 
creative assets 

Strategic objective 4: Arts and culture  
are valued and of value to all Australians 

2024–25 performance  
at a glance 

Established 
First Nations 
Arts and  
Board 

$32.1 million New 
investment 
framework 

New 
partnerships 

The Creative 
Futures Fund 

New 
investment 
models

Strategic objective 1: First Nations creativity is 
central to Australian arts and culture, supported 
by self-determined decision-making 
 

Strategic objective 2: A dynamic creative sector 
tells the many stories of contemporary Australia 

2024–25  performance at a glance
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738  14.2 million  $39 million 

Strategic objective 5: Local and global 
audiences can engage in meaningful  
Australian creative experiences 

2024–25  performance at a glance
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Investment overview figures  
Financial overview  

Sector investment 

  

Figure 2: Financial overview 2024–25 

738  14.2 million  $39 million 

Strategic objective 5: Local and global 
audiences can engage in meaningful  
Australian creative experiences 
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Overhead and depreciation  

People costs  

Investment summary 
Figure 3: Sector investment by investment type 2024–25 
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Investment overview
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Multi-government frameworks  

Multi-year investments 

Short-term investments and programs  

Sector initiatives and insights  

Australian Cultural Fund  

Investment overview
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Investment by location 

Our investment by location  

Figure 4: Sector investment by location 2024–25 
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Investment by area of practice  
Figure 5: Investment by area of practice 2024–25 

Investment by location 

Our investment by location  

Figure 4: Sector investment by location 2024–25 
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Our investment by area of practice 

Investment in regional Australia  

Our investment in regional Australia 

Figure 6: Investment in regional Australia (applicant residence) 2024–25 

Multi-year investments

28%

Sector initiatives and
programs

1%
Short-term investments

and programs

38%

Multi-government frameworks

28%

Australian Cultural Fund

5%

Investment overview

24 CREATIVE AUSTRALIA



Allocation of additional investment  
via the National Cultural Policy   

About the distribution of additional investment 

Figure 7: Distribution of National Cultural Policy additional investment  
2024–25 

Our investment by area of practice 

Investment in regional Australia  

Our investment in regional Australia 

Figure 6: Investment in regional Australia (applicant residence) 2024–25 
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Annual performance 
statements 
Introduction  

Map of performance information   
Figure 8: Relationship between portfolio budget statements, corporate 
plan and annual performance statements  

Program 1.1
To champion and invest in arts and creativity for a dynamic 

creative Australia.
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Outcome 1
Local and global audiences enjoy the benefits of thriving, dynamic and sustainable 

cultural and creative industries supported through investment, development, 
partnerships, advice and recognition for Australian artists and arts organisations.

Purpose
To champion and invest in arts and creativity for a dynamic creative Australia.

Results and analysis
We report against our key performance measures from the PBS and 

Corporate Plan (2024–28) with results mapped to the strategic objectives 
of our Corporate Plan (2024–28).

Analysis is provided against our purpose; for individual performance 
measures; and against our strategic objectives, including key strategies 

and activities to achieve these objectives.

Objective 1:
First Nations 
creativity is central 
to Australian arts 
and culture, 
supported by 
self-determined 
decision-making.

Objective 2:
A dynamic 
creative sector 
tells the many 
stories of 
contemporary 
Australia.

Objective 3:
Our creative 
workforces 
have 
sustainable 
careers and 
control of 
their creative 
assets.

Objective 4:
Arts and 
culture are 
valued and of 
value to all 
Australians.

Objective 5:
Local and 
global 
audiences 
can engage 
in meaningful 
Australian 
creative 
experiences.
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Analysis of performance  
against our purpose 
Our strategy and corporate plan, Creativity 
Connects Us 

Summary of results 
Table 3: Summary of results against performance measures 

Annual performance statements
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Annual performance statements
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Annual performance statements
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Annual performance statements
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Strategic objective 1: First Nations 
creativity is central to Australian arts and 
culture, supported by self-determined 
decision-making  
Analysis against strategic objective 1 

Our activity 

Annual performance statements
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Annual performance statements
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Our results 

Table 4: Results against strategic objective 1 

Annual performance statements
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Annual performance statements
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Annual performance statements

35ANNUAL REPORT 2024–25



Annual performance statements
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Annual performance statements
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Miimi & Jiinda 

Case Study 

Annual performance statements
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Annual performance statements
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Strategic objective 2: A dynamic creative 
sector tells the many stories 
of contemporary Australia 
Analysis against strategic objective 2 

Our activity 

Annual performance statements
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Strategic objective 2: A dynamic creative 
sector tells the many stories 
of contemporary Australia 
Analysis against strategic objective 2 

Our activity 

Annual performance statements
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Our results 
Table 5: Results against strategic objective 2 

Annual performance statements
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Annual performance statements
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Annual performance statements
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Annual performance statements
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Annual performance statements
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Inter-cultural dialogue and partnerships 
with DADAA 

Case Study 

Annual performance statements
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Annual performance statements

48 CREATIVE AUSTRALIA



Strategic objective 3: Our creative 
workforces have sustainable careers  
and control of their creative assets 
Analysis against strategic objective 3 

Our activity 

Annual performance statements
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Annual performance statements
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Our results 

Table 6: Results against strategic objective 3 

Annual performance statements
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Annual performance statements
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Annual performance statements
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Annual performance statements
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Space at Decision-Making Tables: 
Creative Leadership 

Case Study 

Annual performance statements
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Annual performance statements
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Strategic objective 4: Arts and culture are 
valued and of value to all Australians  
Analysis against strategic objective 4 

Our activity 

Annual performance statements
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Annual performance statements
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Our results 

Table 7: Results against strategic objective 4X 

Annual performance statements
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Annual performance statements
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Annual performance statements
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Building the evidence base for  
Australian music 

Case Study 

Annual performance statements
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Annual performance statements
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Strategic objective 5: Local and global 
audiences can engage in meaningful 
Australian creative experiences 
Analysis against strategic objective 5 

Our activity 

Annual performance statements
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Strategic objective 5: Local and global 
audiences can engage in meaningful 
Australian creative experiences 
Analysis against strategic objective 5 

Our activity 

Annual performance statements
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Our results 

Table 8: Results against strategic objective 5 

Annual performance statements
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Annual performance statements
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Annual performance statements
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An expansive national tour of  
Dancenorth Australia’s Wayfinder 

Case Study 

Annual performance statements
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Annual performance statements
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Management and 
accountability 
Our Board 

Board governance  
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Management and accountability
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Management and accountability



Table 10: Details of the First Nations Board during the reporting period 
(2024–25) Boards and Councils 

First Nations Board 
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Table 10: Details of the First Nations Board during the reporting period 
(2024–25) Boards and Councils 

First Nations Board 
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Music Australia Council 

Table 11: Details of the Music Australia Council during the reporting period 
(2024–25) 

82 CREATIVE AUSTRALIA

Management and accountability



Creative Workplaces Council 

Table 12: Details of the Creative Workplaces Council during the reporting 
period (2024–25) 

Music Australia Council 

Table 11: Details of the Music Australia Council during the reporting period 
(2024–25) 
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Committees 

Audit and Risk Committee 
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Table 13: Information on the Audit and Risk Committee and meetings 
attendance (2024–25) 
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Management and accountability



Rescission of Decisions Committee 

Appeals Committee  

Nominations and Appointments Committee 

Decisions Review Committee 

Table 14: Attendance at Nominations and Appointments Committee 
meetings (2024–25) 
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Rescission of Decisions Committee 

Appeals Committee  

Nominations and Appointments Committee 

Decisions Review Committee 

Table 14: Attendance at Nominations and Appointments Committee 
meetings (2024–25) 
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Management and accountability



Multi-Year Investment Finance and Governance 
Advisory Panel 

Peer assessment panels and industry advisors  

Table 16: Membership of the Multi-Year Investment Advisory Panel 
(2024–25) 

First Nations Arts and Culture Strategy Panel 

Table 15: Membership of the First Nations Arts and Culture Strategy Panel 
(up to 4 December 2024) 
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Multi-Year Investment Finance and Governance 
Advisory Panel 

Peer assessment panels and industry advisors  

Table 16: Membership of the Multi-Year Investment Advisory Panel 
(2024–25) 

First Nations Arts and Culture Strategy Panel 

Table 15: Membership of the First Nations Arts and Culture Strategy Panel 
(up to 4 December 2024) 
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Accountability 
Responsible Minister  

Department of Infrastructure, Transport, Regional 
Development, Communications, Sport and the Arts 

Ministerial directions and rules  

General Policy Orders and government policies  

Judicial decisions and reviews by outside bodies  
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Significant events  

External audit 

Internal audit 

Freedom of Information 

Grants 

Risk management 
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Workplace Forum staff representatives 
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Our people 
Employment and workplace consultation  

Promoting a healthy and safe workplace  
Workplace Forum staff representatives 
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Staff profile  

Table 17: All ongoing employees current reporting period (2024–25) 
 

Table 18: All non-ongoing employees current reporting period (2024–25) 
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Table 19: All ongoing employees previous reporting period (2023–24) 
 

Table 20: All non-ongoing employees previous reporting period (2023–24) 

Table 21: Representation of employees in equal employment opportunity 
groups at 30 June 2025 

Staff profile  

Table 17: All ongoing employees current reporting period (2024–25) 
 

Table 18: All non-ongoing employees current reporting period (2024–25) 
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Developing our people  

Recognising our people  

Advertising  
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Executive remuneration  

Table 22: Names and lengths of terms key management personnel 
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Framework for determining remuneration  
Key management personnel 

Senior executives  

Table 23: Key management personnel remuneration 
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Independent Auditor’s Report
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Independent Auditor’s Report



Statement of Comprehensive 
Income 

Certification 
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Financial statements



Statement of Comprehensive 
Income 
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Budget variances commentary 

110 CREATIVE AUSTRALIA
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Statement of Financial 
Position 

  

Budget variances commentary 
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Financial statements



Budget variances commentary 
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Financial statements



Statement of Changes in 
Equity 

Budget variances commentary 

  

Budget variances commentary 
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Cash Flow Statement 

Budget variances commentary 

AAccccoouunnttiinngg  ppoolliiccyy  

AAccccoouunnttiinngg  jjuuddggeemmeennttss  aanndd  eessttiimmaatteess  
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Cash Flow Statement 

Budget variances commentary 

AAccccoouunnttiinngg  ppoolliiccyy  

AAccccoouunnttiinngg  jjuuddggeemmeennttss  aanndd  eessttiimmaatteess  
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Overview 
Objectives of Creative Australia 
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The basis of preparation 

New accounting standards 

Prior year comparatives 

Budget variance commentary 
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Taxation 

Events after the reporting period 
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Notes to the financial 
statements 
1. Financial performance 

1.1 Expenses 
1.1A: Employee benefits 

AAccccoouunnttiinngg  ppoolliiccyy  

1.1B: Suppliers 
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AAccccoouunnttiinngg  ppoolliiccyy  

1.1C: Grants 
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AAccccoouunnttiinngg  ppoolliiccyy  

1.2 Revenue 
1.2A: Revenue from government 

AAccccoouunnttiinngg  ppoolliiccyy  

AAccccoouunnttiinngg  ppoolliiccyy  

1.1C: Grants 
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1.2B: Other revenue 

AAccccoouunnttiinngg  ppoolliiccyy  

1.2C: Interest 
AAccccoouunnttiinngg  ppoolliiccyy  
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2. Financial position 
2.1 Financial assets 

2.1A: Cash and cash equivalents 

AAccccoouunnttiinngg  ppoolliiccyy  

2.1B: Other receivables 
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2.2 Non-financial assets 
2.2A: Reconciliation of the Opening and Closing Balances of 
Property, Plant and Equipment and Intangibles 
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AAccccoouunnttiinngg  ppoolliiccyy  
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2.2B: Fair value measurement 

AAccccoouunnttiinngg  ppoolliiccyy  
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2.3 Payables 

2.4 Leases 
2.4A: Lease liability 

AAccccoouunnttiinngg  ppoolliiccyy  
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2.4B: Maturity analysis – undiscounted future lease payments 

2.4C: Interest 

2.5 Other provisions 

AAccccoouunnttiinngg  jjuuddggeemmeennttss  aanndd  eessttiimmaatteess  

130 CREATIVE AUSTRALIA

Financial statements



3. People and relationships 

3.1 Employee provisions 

AAccccoouunnttiinngg  ppoolliiccyy  
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3.2 Key management personnel remuneration 
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3.3 Related party disclosures 
Related party relationships 

Transactions with related parties 

3.2 Key management personnel remuneration 
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4. Managing uncertainties 

4.1 Financial instruments 

AAccccoouunnttiinngg  ppoolliiccyy  
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5. Other information 
5.1 Assets held in trust 
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5.2 Restructuring  

5.3 Remuneration of auditors 

5. Other information 
5.1 Assets held in trust 
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5.4 Change in accounting policy 
Australian Cultural Fund Grants 
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requirements 
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